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Outdoor projects
are a top focus for
spring renovations
and upgrades.

Consumers are already
acting on spring projects—
from backyard
transformations to kitchen
refreshes—blending DIY
confidence with selective
pro help and smart home
upgrades.

For retailers and brands, this
points to an opportunity. Anchor
your spring storytelling in specific
projects, provide decision support
when it comes to DIY help and
lead with the benefits shoppers
care most about.
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Get more insights!

Access NIQ’s
Spring Upgrade Guide >>
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Shoppers Plan for 2026 Spring Upgrades

Shoppers expect outdoor projects to be a top focus for their home
renovations and upgrades.

Which projects are
shoppers planning?

58%

53%
° 52% ...of shoppers planning smart

home upgrades seek lower
utility bills. This is followed by
safety/security and convenience.
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When is it time to bring in a professional or do it yourself (DIY)? For shoppers,
it's a mix of project complexity and whether they own vs. rent.

42%

...of owners plan to hire a pro for

Will you hire a pro?

40% 38%

22% . '
part of their projects.
Renters are more likely to DIY
< ¢ ) (52%).
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Landscaper 38% While owners primarily seek
out pros in nearly all
categories,
Contractor 36%
(by 5 points).
Lawncare 30%
Electrician 25%
Painter 23%
Builder 23%

Source: 2026 NIQ Consumer Study — Powered by BASES


https://nielseniq.com/global/en/insights/analysis/2026/spring-starts-here/

Seasonal
Standouts

Which retailers are spring
shoppers visiting and what
are they buying?

74%
60%

0,
40% 36%

27%
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79% of shoppers cite
price as the primary factor
in choosing a retailer
followed by reputation

(51%) and familiarity
(49%).

Renters vs Owners

While The Home Depot shoppers are
evenly split between renters and owners,
Walmart gains a higher share of renters
(by 10 points) followed by Amazon

(by 2 points)..

What is On Your Spring Prep List?
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Gardening Paint Power or

Equipment Supplies Hand Tools

56% 55% 36%

Top Power Tool Brands for Shoppers

Craftsman 37%
DeWalt 37%

Milwaukee 26%

Stanley Black & 24%
Decker
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The Top Smart Home Upgrades
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Smart Intelligent Energy
Appliances Outdoors Management

34% 33% 31%

Smart Tech Brands that Top the List

Amazon 63%
Alexa

Google 47%
Home/Nest

SmartThings 29%
(Samsung)

Apple Home 24%
(Homekit)

Questions:
Contact Sam.Michel@NielsenlQ.com or
Loren.Postma@NielsenlQ.com
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