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NIQ DAC event (Digital Advisory Council) in Korea

Source: NIQ Insight
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Online growing categories - Key 3 trends- Wellness, Home-body and Simplicity

eRetailer News

TOP CATEGORY Sales Value Share & Growth Rate Y2025
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Wellness, Convenience, Expertise
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Category Trend

NIQ eCommerce '@ AMZ (Frozen Foods
2afol FA| Ao YEAZR Tt FH Cile] B3 OF +3% AE AEYON, R F}E| DN HIDH £2 ARN| S2 FIATe} IS Uit 2HHA! e Al CHRE Oj0|HA AEMIE 7|23,
WSTHELS Lol MRS AVIAP B 7 LIEKS it EnjAL ‘Ha]o} St J|ERS o AVEAP EEafE,

IJ

eRetailler News . WEAZ MK SfE|D2Io| 22101 HiE SQT EUCE ATED, CHZ AHX) F1E|D2] ChH| D 47 2 X2o| HSE0| HlRE FSSP| LiEf,
StX[aL A1 H2|o} Lojte] HEFH $9l U Fo| MQE0| X4 SHHE|TA, LIt LIO[HZ HIQ/SH CHE AHLIO| HIES A} UASH= BIAFS HO|.
¢
25 eCom DAC [ZHE|D2E] 2221 Tl HEE [(HSAZIAE S EAIC [HSAZ]FQ I L S0
MAT25(0ct) vs Ya MAT25(0ct) vs Ya MAT25(0Oct)
aote
Sample Report gsuiel
+10%p
(vs YA)
° LHE)} i
eCom Solution dents Il
AJ
pdl g
H e 2empl ]
%1%%;%% | Avg GR: +3%
+4%p
wssato| I
m 3y m 3%
37%
venx [l
SSHED
MAT24 MAT25 HSTHE] HSIA

Source: NIQ eCom, 220! S 3}6|12), Total Online I LA, THOHY(S! 8IZ9%), FitH| TiOfY HEHE(%), MAT25(0ct)




Sample Report
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1) eCommerce Index 2) Online Market Coverage (e-Retailers +1574 0|4 &2 £=%)
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THANK YOU

NIQ

About NIQ

NIQ, the world’s leading consumer intelligence company, reveals new pathways to
growth for retailers and consumer goods manufacturers. With operations in more than
100 countries, NIQ delivers the most complete and clear understanding of consumer
buying behavior through an advanced business intelligence platform with integrated
predictive analytics. NIQ delivers the Full View.

NIQ was founded in 1923 and is an Advent International portfolio company.
For more information, visit NIQ.com
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