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of Canadian Consumers
say they will either boycott
American goods or only

buy Canadian products in
response to proposed US
Tariffs




Place of Origin Attribute Definitions

Canadian Origin
Stated

Inclusive of both regulated on-packaged claims
like “Made in Canada” & “Product of Canada”

And non-regulated stated/on-package claims
that show some or all of the product is Canadian
such as “Proudly Canadian”, “Pure Canadian
Maple Syrup” & “Finest Canadian Lobster”

Not all Canadian packaging claims meet the same standards

Made in Canada
Stated

Inclusive of regulated on-package claims like
“Made in Canada”, “Produced in Canada” &
“Harvested in Canada” signalling that the final
substantial transformation occurred in Canada

Allows for significant use of imported ingredients

Source: NielsenlQ Product Insights Attribute Definitions, Guidelines for Made In Canada and Product Of Canada Claims

Product of Canada

Stated

Inclusive of regulated on-packaged “Product of
Canada” claims signalling that all or virtually all
ingredients, processing and labour used to
make the product must be Canadian (298%
Canadian content)
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Google search for Canadian Products peaked beginning of February and again in March as
Canada was threatened with 25% tariffs

Google trends - Interest over time* - Search: Canadian Products
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Opportunity for Canadian Food products to continue to win v

Consumers spent more on Canadian products at the expense of Made in the USA % |
¥ J

$ Shr — Food and Beverage (selected categories) - National All Channel - YTD 2025

20.4%
14.9% (-1.5)
(-0.1)
6.8%
(+0.3) 1.0%
Canadian Origin Made in Canada Product of Canada Made in U.S.A Made in Mexico -
Stated Stated Stated Stated Stated e

LB P
, 8,
it

NIQ



USA Food products continue to show soft performance indicating
consumers may have solidified new shopping habits

$ % Chg YA - Food and Beverage (selected categories) - National All Channel
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Share of USA products not impacted as severely in Personal Care
Despite lower share, consumers are shifting purchases to Canadian Origin products .

$ Shr - Personal Care (selected categories) - National All Channel - YTD 2025
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Canadian Personal Care brands have opportunity to
further capitalize on Buy Canadian movement
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$ % Chg YA - Personal Care (selected categories) - National All Channel

= Canadian Origin Stated ———Made in Canada  =——Product of Canada  =—=Made in USA

4 wle 4 wle 4 wie 4 wle 4 wle 4 wie 4 wle 4 wle
05/10/24 02/11/24 30/11/24 28/12/24 25/01/25 22/02/25 22/03/25 19/04/25




Increased demand drives growth of Canadian Origin Food and Beverage
products despite higher Avg Unit Price

Unit Price - Food and Beverage (selected categories) - National GB+DR+MM = YTD 2025
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Retailers are
supporting
Canadian origin
products through
display and flyer

Food and Beverage (selected cateqories) - National GB+DR+MM = YTD

m Any Display $ % Chg YA Any Feature Ad $ % Chg YA
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Personal Care (selected cateqgories) - National GB+DR+MM = YTD
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Retailers are highlighting Canadian products on dedicated web pages and Flyers

Sobey’s (AB, SK & MB)

- Choose Canada for your table

Rhubarb product of
; Canada 5.49/kg

R )
*  when you buy
8% e

product of Canada 454g

wu
Orange or Yellow 7 49 Assorted Snack i,

Red,
Sweet Bell Peppers produc Toma oesp
/rb of Western Can: adassO/kg

Made in Canada

i o
(- ﬁ o
" @ ot
- £
= [ 338
Grocery  Personalcare  Household Pets Health & Home Beauty Baby
supplies wellness

GOODLEAFM icrogreens
Sy a 680 g uct of Can:

ada 50 g

Outdoor Living

Shoppers Drug Mart, ON

RED HOT DEALS

Prepared in Canada

IGA, Quebec

No Frills, ON

Apr 17-19, 2025

E Optimum-

RABAIS oe

SUR VOS AUTRES
4185$ Ackiars
A lhdm de2 caiuu d! Hil" m

variée, p Y

La réduction de I15S s’
lo loit, les produits de

Members
get more

BUY
CANADIAN

all Frozen Prepared in
Canada products

s valeur de 155 ou plus avant taxes et consignes,
les billets de lolor-s. les cartes-codeoux, les services postoux et tous services offerts par des tiers.

BUDWEISER, COORS LIGH
CU/OR SLEEMAN CLEAR 2 0
BEER
30 x 355 mL
Canettes ou bouteilles consignées
Deposit cans or bottles

excluant les produits alcoolisés,

25

Walmart, Online Metro, ON

Savings Subscribe to
Sa

SELI( ED /APIENS OR449EA

E.J "'m]
MOTT'S CUMATO

(@hmere
bz S

899 e ——

4 S onge ;

elss’/
Towqﬁ »

SCOTTIES FACIAL TISSUE

3-12un., SELECTED VARIETIES

NIQ

11



There is variability in growth of Canadian Origin products —they are not
growing across all categories

Personal Care, Food and Beverage (selected categories) - $ % Chqg - National All Channel = YTD 2025
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Executive Summary

45% of consumers indicate they will boycott USA products or only buy Canadian products in response
to imposed tariffs...What is the retail ripple effect of patriotic sentiment?

USA products are negatively impacted YTD, experiencing $ sales softness across both Food and
Beverage (-6.9%) and Personal Care categories (-4.5%)

Personal Care Categories

Food and Beverage Categories

« Manufacturers of Canadian products have an » Manufacturers of Canadian Personal Care
opportunity to continue growth as share shifts products can further capitalize on pro-Canada
from USA products trends as growth is more subtle

» Trends are different by category, so « Trends are different by category, so
manufacturers should ensure to understand manufacturers should ensure to understand their
their own categories for risks and opportunities own categories for risks and opportunities

NIQ
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Harness the power of product attribution

Enhance transparency, monitor impact and gain insight into consumer
preferences for local Canadian products with NPI Place of Origin attributes

Canadian Origin

+ Stated/on-package claims

* Non-regulated language but
includes "Made in Canada" and
"Product of Canada" claims which
are regulated

* This s inclusive any other claims
that show some or all the product
is Canadian in any capacity

* Products may use language like
“Proudly Canadian”, “Pure
Canadian Maple Syrup”, Finest
Canadian Lobster”

* This s inclusive of individual
Canadian Territories, e.g., Made In
Alberta, Made in British Columbia,
Made in Manitoba, etc)

Made In Canada

» Stated/on-package claims

- Regulated language

* Final substantial transformation
must occur in Canada

* Requires a qualifying statement
(e.g., “from domestic and imported
ingredients”)

»  Allows significant use of imported
ingredients

*  Products may also use language
like "produced in" or "harvested in"

Product Of Canada

Stated/on-package claims
Regulated language

All or virtually all ingredients,
processing, and labor used to
make the product must be
Canadian (298% Canadian
content)

Non-Canadian material is
negligible; only minor non-
Canadian items like spices or
additives allowed (<2%)

The claim "Canadian” is
considered the same as a "Product
of Canada” claim and any product
carrying this claim must meet the
criteria for a "Product of Canada”
claim described above

aaa

|“ Place of Origin

Canadian Dairy
Canadian Origin
Made In Alberta
Made In British Columbia
Made In Canada
Made In Manitoba
Made In Mexico
Made In New Brunswick
Made In Newfoundland
Made In Nova Scotia
Made In Ontario
Made In Prince Edward Island
Made In Quebec
Made In Saskatchewan
Made In The Territories
Made In USA
Product Of Canada

Avatilable in Discover

Includes 17 Stated
Characteristics

References claims Stated
on-package


https://inspection.canada.ca/en/food-labels/labelling/industry/origin-claims#c5

Give us a shout-out if you like our work!

New format but still easy

Won't take you more than 1 minute!

Your voice is important in shaping our initiatives focused on enhancing your NIG experience. We kindly ask
that you take 1-2 minutes to share your feedback.

Based on your recent experience relating to NIQ Gifting Review - Retailers, how likely are you to recommend NielsenlQ
insights to a colleague? *

) B e

How satisfied are you with the actionability of the insights and recommendations?

} ‘ ‘ ¢ ‘ | : | ‘ 6 | ‘ 7 ;

How satisfied are you with NielsenlQ's knowledge of your industry and business based on the content shared?

B - Or click the Survey Link

P .S « How the score is calculated:

0123456 9 10

Easy tip:

Not Satisfied Satisfied Ifyou like it, give us a 9 or 10!



https://tnps-qr-app-acgffyfebcd4achz.eastus2-01.azurewebsites.net/questions?country=Canada&client_id=5fab5d1d-3703-ef11-9f89-000d3a43da0e&client=NielsenIQ%20%28Canada%29&source=RMS&delivery=Made%20in%20Canada%3A%20The%20Retail%20Ripple%20of%20Patriotic%20Sentiment&ppttype=thought%20leadership&pptdate=2025-05-29&lang=English&executive=Robin.Brittain%40nielseniq.com%23Jennifer.Hermann%40nielseniq.com%23Surabhi.Rotiwar%40nielseniq.com&id=5340
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Product Definitions

Food and Beverage: All Categories excluding Alcohol and Non UPC Fresh

Personal Care: Categories listed below

BABY CLEANSING CLOTHS

BABY LOTIONS

BABY OILS

BABY POWDER

BABY SHAMPOOS

CHILDRENS BATH ADDITIVES
CHILDRENS FRAGRANCES C.G.
CHILDRENS NOVELTY BATH PRD.(D)
DIAPER RASH PRODUCTS

AFTER BATH SPLASHES

AFTER SHAVE LOTIONS

ALL PURPOSE LOTIONS

ARTIFICIAL NAILS & ACCESSORIES
BATH BEADS

BATH OILS AND ADDITIVES

BEARD CARE

BREATH FRESHENERS & PURIFIERS
BUBBLE BATH

CHEMICAL DEPILATORY PRODUCTS
COLOR REMOVERS

COLOUR CORRECT MOIST CREAMS
COSMETIC PADS (DRUG)

COVER STICKS

DENTIFRICE PASTE

DENTIFRICE POWDERS & LIQUIDS

DENTURE ADHESIVES

DENTURE CLEANSERS

EYE MAKE-UP:EYE SHADOW

EYE MAKE-UP:EYELNR/BROW LIN
EYE MAKE-UP:MASCARA

EYE PREPARATIONS

FACE CLEANSERS & COLD CREAM
FACE CREAMS & LOTIONS

FACE MAKE-UP:BLUSHER

FACE MAKE-UP:CONCEALER/REM.
FACE MAKE-UP:LIQUID/CREME
FACE MAKE-UP:POWDER

FACE MASKS

FACE&BODY HAIR BLEACH
FINGER & HANGNAIL TREATMENT
FOOT POWDERS

FOOT SOAPS

FOOTCARE PRODUCTS

HAIR COLORING-PERMANENT
HAIR COLORING-TEMPORARY
HAIR CONDITIONER

HAIR LOSS TREATMENT

HAIR RELAXANTS

HAIR REMOVERS - WAX

HAIR RINSES

HAIR SETTING GELS

HAIR SETTING LOTIONS

HAIR SPRAYS

HAIR STYLING MOUSSE

HAIR TONICS & DRESSINGS

HAND BODY AND A P CRM AND LTNS
HAND CLEANERS

HAND SANITIZERS

HAND&BODY SKIN TRT-OTHER FORMS
HOME PERM. WAVE SETS

LADIES SHAVE CREAM

LIP CARE PRODUCTS

LIQUID HAND SOAP

LIQUID HAND SOAP DH

MAKE UP ACCESSORIES
MAKE-UP:LIP COLOUR |
MAKE-UP:NAIL COLOUR
MAKE-UP:TOTAL KITS

MAKEUP CONCEALERS

MANICURE PRODUCTS

MASSAGE LUBRICANTS

MEDICATED SOAPS AND CAKES
MEN S GIFT SETS

MEN S HAIR COLOR PREPARATIONS
MENS AEROSOL SHAVE CREAMS

MENS COLOGNES

NAIL POLISH REMOVERS

NAIL PRODUCTS

NON-AEROSOL HAIR SPRAYS
ORAL ANTISEPTICS
PEDICURE/FOOT BTY PRODUCTS
PERS DEOD-BODY SPRAYS

PERS DEOD-CREAMS

PERS DEOD-REM TYPES

PERS DEOD-ROLL-ONS

PERS DEOD-SPRAYS

PERS DEOD-STICKS

PETROLEUM JELLY

PRE-SHAVE LOTIONS
PREMOISTENED TOWELETTES
REM. HAIR TINTNG/BLEACH PRDTS
REM.DENTAL CARE PRODUCTS
REMAINING FACE CARE PRODUCTS
REMAINING FOOTCARE PRODUCTS
REMAINING STYLING PRODUCTS
S.D.M. LIFE SHAMPOO

SHAKER TOP ADULT TALCUM PWDRS.

SHAMPOOS
SHAVING AIDS
SHAVING LATHER

SHOWER GELS FOAMS & BODY WASH
SKIN CARE PRODUCTS

SPECIALTY CREAMS & LOTIONS
SUNCARE PRODUCTS.

TOILET SOAP FRAG LINE EXTEN.
TONERS & ASTRINGENTS

TOOTH POLISH KITS

WOMENS FRAGRANCES

NIQ



Canadian Origin

Canada’s Fouourile | Lo favori du Canade E

billybee

) Honey Miel

QIO Wiz

100%
S| CANADIAN OATS
g SR | MADE WITH
i Ter gl o8| ALL NATURAL
s : o8| FLAVOURS

MADE IN /
FABRIQUE AU

CANADA
FROM DOMESTIC AND

GRE£K STYLE YOGURT INPORTED INGREDIENTS

Yoc;eunr A LA Gn(cou(
< a

ILACF CH(RRY
CE£RISE NOIRE

PRODU(T OF CANADA
PRODUIT DU (ANADA

RRRRRRR

HEIRLQOM

TOMATOES
P

g Bmlscd Beef | Ruul’ braisé

NIQ

Canadian Origin NPI Guidelines

Example Claims

100% Canadian

100% Canadian (Ingredient)
Canadian (Ingredient)

Made in Canada

Made with (Ingredient) from
Canada

Product of Canada

(Canada Territory) Made / Made
in (Canada Territory)

v/ Stated/on-package claims

v Non-Regulated language but includes "Made in
Canada" and "Product of Canada" claims which
are regulated

Confidential and proprietary

v' This is inclusive any other claims that show
some or all the product is Canadian in any
capacity

v" Products may use language like “Proudly
Canadian”, “Pure Canadian Maple Syrup”, Finest
Canadian Lobster”

v' This is inclusive of individual Canadian
Territories, e.g., Made In Alberta, Made in British
Columbia, etc)

© 2‘25 Nielsen Consumer LLC. All Rights Reserved.
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Made In Canada

Made in Canada with domestic and WOA * FAgp, ¢ NON
DE imported ingredients / Fabriquéau % ) g
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‘L 008
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Made In Canada NPI Guidelines

Example Claims

Canadian Made

Crafted in Canada

Grown and Made in Canada
Handmade in Canada

Made in Canada (with Domestic
and Imported Ingredients)

Manufactured in Canada
Prepared in Canada

Proudly Made in Canada

v

v

Stated/on-package claims

Regulated language

Final substantial transformation must occur in
Canada

Requires a qualifying statement (e.g., “from
domestic and imported ingredients”)

Allows significant use of imported ingredients

Products may also use language like "produced
r "harvested in"

NIQ

Confidential and proprietary
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Product of Canada

Ingredients: Tomatoes
CANADA FAITES Ay s z !
> _ ) C“NALu Salt, Citric acid (acidulant).
SINCE / DEPUIS 1903 P
Ingrédients : Tomates, Sel,

M Acide citrique (acidulant).
ST, /ETAB. 001
PRODUCT OF CANADA / PRODUIT DU CANADA

(onagra Brands Canada Inc.
Marques Conagra Canada Inc
_MISSISSﬂJGAf ONTARIO L4W 5K7

Mp0E

Crushed Tomatoes

. Tomates broyées FIELD TO CAN IN m
Y ou Champ ALASOITE (- 24 H -

INGREDIENTS: PARTIY SKIMMED MILK, VITAMIN A PALMITATE,

VITAMIN D3./ INGREDIENTS : LAIT PARTIELLEMENT ECREME,
PALMITATE DE VITAMINE A, VITAMINE D

PRODUCT OF CANADA/PRODUIT DU CANADA

AVALON DAIRY LTD. 2\
7985 NORTH FRASER WAY, BURNABY, BC. V51 0A4 &2

]
Cana

-

BCMILK
€

Product of Canada NPI Guidelines

KEEP REFRIGERATED/GARDER AU REFRIGERATEUR

Nutrition Facts| | Example Claims
ey

2 servings per cantainer
Serving size 1 cookle
T — |

Product of Canada

INTE RNATIONAI;
< caramel
= | COOKIE DOUGH
/GNE TOUCH ot
/—_/ SEASONAL OFFERING
i 330y

v/ Stated/on-package claims

v Regulated language

v'All or virtually all ingredients, processing,
and labor used to make the product must be
Canadian (298% Canadian content)

v Non-Canadian material is negligible; only
minor non-Canadian items like spices or
additives allowed (<2%)

v' The claim "Canadian" is considered the same as
a "Product of Canada" claim and any product
carrying this claim must meet the criteria for a
"Product of Canada" claim described above

NIQ

Confidential and proprietary
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