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* Source: NIQ Market Track (Offline), NIQ eCom Index (Online), Total Offline & Online, Sales value, MAT25(JAN) vs YA * Source : eCom Index(Online), Total online by channels, Sales value%, MAT25(JAN)




Sample Report

1| (COFFEE)

& Z2=HEM "Y2HO|'= CHEE
. ‘P& TREHE'OM SA{Q| 2HAl FH=

NIQ eCommerce

eRetailer News

Brand 2| HI| =&

=2 222l HH0j|A TOP Brand= AIX[St LM, H|O[H RHZ0M = H|AZ|A" BHEI} 22 HEES LIEH.
=0| 25 dh= FAI0|H, 'R-T-D [0l o{T5| CHfe| I3 |X|(Bulk) g2l SEFS0| &= FHE EY.

dg D2 E(3]) R-T-D {1
MAT25(JAN) MAT25(JAN)

Category Trend

TN 22t H|0]e4 slojm= TN 22121 0] slojm=

AEHHA
TOP1 iz |HI| iz |HI| iz |HI| L-||_AEL_EI1|__/.\_ TOP1 oz |2t o2t o2t HIZ|AEIEA
AEPHA AEPHA =
. TOP2 = = DHA S ola|HI TOP2 OHAIE| @ IT OHAIE| @ IT HIZ|AEISA 2IE}E
eCOm Solutlon H| A2 LA IR A A It 22| Hm| & E| I & El | f2|AEHE tE}
EH EH
A0 I TTE T S i " - P S by o ToPs 2y 2L} Bub  4HElQM
= =
* Source : eCom Index(Online), Top Brand by Channels, Sales value(%), Sales value(%), MAT25(JAN)

TOP Growing SKU (ZiX]| 22}2l)

TOP1

TOP2

TOP3

SA) B S HIZ|AE} B2O9IE
95GX3S+HEAII0| 95G(9.5GX10S)X3S

A Wy I HIZ|AE} IUCLIHE
95GX3S+ZEO[EALL 95GX3S

Uz|FIHZ2[ot Y| QHIA BEE BAE
120.6G(6.7GX18S)

MAT25(JAN) vs MAT24

4173 ot AlZa) CI3HHQ! Of25ke

TOPT P.BTL 400MLX20S

TOP2 E0jAl 8i|XH| OfYE CAN 175MLX60S

IHERY HIZIAEREA O2IH| OHHIZ|F e

TOP3 P.BTL 475MLX20S

* Source : eCom Index(Online), Total Online, Top3 growing SKU, Sales value(%), MAT25(JAN)



eCommerce Solution 24

NIQ eCommerce

eRetailer News

Category Trend

Sample Report

1) eCommerce Index

2 FHAIE 72 U =0 22101 FEANE ‘H|IEA/BHE/SKU
TH|o| 4ot X|# H[0|EE 285104, eCommerce A[F LS| AEFQI

|
QUAOIE J[Hte| KPI =& 3 T, OB T2F 20| Ot5

N
b

eCom Index

< NIQ eCommerce Data E&H >

= O BHdE|= FL0[X C|O|HE HIYC R J&0| EXAMQI methodologyE X&3H T
2RI AEE 3

= 0|2 2J8l demographic, e-Retailer, Industry#2  ME5Ist CIXRIo 2 MAs9ion,
0|E N|Q9| o Jt-lﬁl—E% EQ

T O—

= J20M AFRSH= consumer source datas Mega panel + Payment + ePos®| CHYSH
HIOJHZ ~H=|1d 7| IZ0] biasZ Q18 H|O[E{2| errordt LIENL 2HE £|40}

3) Output Specification (Projected data)
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4) Expected Output (Insight)
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THANK YOU

NIQ

About NIQ

NIQ, the world’s leading consumer intelligence company, reveals new pathways to
growth for retailers and consumer goods manufacturers. With operations in more than
100 countries, NIQ delivers the most complete and clear understanding of consumer
buying behavior through an advanced business intelligence platform with integrated
predictive analytics. NIQ delivers the Full View.

NIQ was founded in 1923 and is an Advent International portfolio company.
For more information, visit NIQ.com
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