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Coffee had an Online 3YR CAGRof 13%-:
As Online continues to grow in impontanc ,{
how can manufacturers craft a successful
omnichannel strategy?

: Online Coffee buyer Shoppers are making
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Meeting coffee consumers online is a valuable proposition for retailers & manufacturers
Higher units per trip signals online variety seeking; ensure assortment offers wider variety & purchase incentives

Coffee Dollar Share Coffee Buyer Metrics

86% Shipped &
Delivery

. $154.91
14% Pick up Value per Buyer
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$17.55B

ONLINE ®IN STORE

*Coffee is defined as RTD + Packaged

An omnichannel strategy can tap into subscription services & integrate social media
Ensure your brand is prepared to offer convenient shipping services & respond to social trends

Strategy 1: Tap into Shipped & Delivery Strategy 2: Tap into Social Media

i Shipped & Delivery grew +2.1 share points of
: Total US Omni over the last year

Capitalize on this growth and offer ultimate
convenience such as brands like:

BUILD YOUR PLAN

20/ Agree Tik Tok shop has introduced
O them to brands they didn’t know
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Reach out to your NIQ representative to learn how NIQ
Panel on Demand Omnishopper can strengthen your
brand’s omnichannel strategy!

Scan the QR code for more
fresh and frozen insights
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