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Understand key differences between shelf stable and fresh soup buyers
Grocery buyers sway towards central rural areas, while deli sway towards more prosperous populated areas

@ Grocery Soup Buyer

= 8 Middle Class Countrysides
117 index | 14.2% of dollars

Deli Soup Buyer

Prosperous Cities & Suburbs
138 index | 30.1% of dollars

Central Census Region
111 index | 23.9% of dollars

Income $70k - $99k

East Central Region
120 index | 21.0% of dollars

Income $100k+
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129 index | 43.2% of dollars
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@ Website used in past 30 days: CNBC
121 index

107 index | 18.7% of dollars

LinkedIn is most used social media

@1 Pinterest is most used social media
123 index

121 index

@ Website used in past 30 days: NASCAR
126 index
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Source: NielsenlQ Panel On Demand Homescan | US HS - NDH Synd UPC+TSV Full View - 445 5yr | L52 w/e 10/26/24
Source: NielsenlQ Spectra Best Products MRI Simmons Adult Usage

Differentiate from Grocery by capitalizing on growing health trends within Fresh
Fresh soup is perceived as higher quality, heartier, and more nutritious

@ Grocery Soup Deli Soup*

OVER 500MG SODIUM PER SVNG QLFD mEELZA
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Trends CALORIE CONSCIOUS QLFD

(5.4)%

FAT CONSCIOUS QLFD (8.2)%
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Source: NielsenlQ Retail Measurement | US NIQ Total Store Inc Fresh - 445 - Weekly (Synd) | L52 w/e 11/16/24 | *Deli driven by Refrigerated Soup
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https://survey-qr-app.azurewebsites.net/survey?vertical=Manufacturers&country=united%20states&client_id=fb7e0bff-5315-4bc2-9f74-921f32140f74&client=Multi%20Client%20%28United%20States%29&source=CPS%2BRMS&delivery=NIQ%20SnapView%20-%20Perishables%20-%20December&ppttype=Thought%20Leadership%20Custom&pptdate=2024-12-10&lang=English&smt_project_id=3313&executive=claire.mollenkopf&executive2=Dana.Chamberlin
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