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1:SON%[QCeZ:OZ4 Consumer Outlook Data

2: TikTok Marketing Science Global Shopping Ad Products Study 2022, conducted by Material
3. NielsenIQ 2024 Consumer Outlook Survey, Total US

4: TikTok Marketing Science Global Retail Path-to-Purchase Study 2021, conducted by Material

5: TikTok Marketing Science Global eCommerce Study 2022 conducted by Material
6: TikTok Marketing Science Global TikTok Shop Research 2023(USResults) conducted by Material
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