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Step One: Understand growing search trends in Baking Ingredients
Consumers are making more health conscious, Better for You™, purchase decisions in the baking aisle

Free from Artificial Preservatives +23.2%
Free from Artificial Flavors +16.1%
Contains Whole Grain Ingredients +15.2%
Free from Artificial Colors +14.8%
Free from Preservatives +12.6%
Contains Peanut +10.4%
Gluten Free +10.3%
Non-GMO +9.9%
Vegan +9.4%
Kosher +9.4%
Less than 100 Calories +8.7%
Sodium Free +8.7%
Contains Soy +8.2%
Fat Free +6.0%

Step Two: Know where your consumers are making their baking purchases
Baking Ingredients & Supplies growth outpaced Baking Mixes and Packaged Baking Goods both Online and In-Store

Online vs In-Store $ % Chg vs YA

Baking Ingredients & Baking Mixes Packaged Baking Goods
Supplies

mIn Store Online

Reach out to your NIQ representative to hear more about our NPI and Panel
on Demand solutions and understand opportunities for growth in your
category!

Scan the QR code for more
Grocery related insights
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