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Meat buyers shop Fresh&

different ways, and even more

In Store & Online. It 1s crucie
manufacturers to understand the dij
channel dynamics to capitalize on C
growth.

Trip types/drivers & exclusivity differ for In Store vs Online & Fresh vs Frozen
Understanding how your buyer views their purchase can inform your omnichannel strategy

more exclusive Fresh
Meat Buyers vs Frozen
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more likely to drive the
trip vs Frozen Meat

more likely to be a Stock

In Store Up trip vs Fresh Meat
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Frozen Meat is Fresh Meat is Online*, there are only
ol more likely to drive the more likely to be a Stock more exclusive Fresh
Online trip vs Fresh Meat Up trip vs Frozen Meat Meat Buyers vs Frozen

Source: NIQ BASES Omnichannel Shopping Fundamentals (Fall 2023) survey dataset
Source: NielsenlQ Panel On Demand, US HS - NDH Synd UPC+TSV Full View - 445 5yr, Total US, L52 w/e 9/28/24, *Limited Online Volume

Online is a Growth Driver for Fresh & Frozen Meat, especially in Value Retailers
Increasing online occasions for Value Retailers is a valuable opportunity for meat manufacturers
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Source: NielsenlQ Panel On Demand, US HS - NDH Synd UPC+TSV Full View - 445 5yr, Total US, L52 w/e 9/28/24, *Limited Online Volume
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https://survey-qr-app.azurewebsites.net/survey?vertical=Manufacturers&country=united%20states&client_id=62feb3ec-bbc3-40a3-b89d-f7985b03206f&client=Nielsen%20Connect%20%28United%20States%29&source=RMS&delivery=NIQ%20Snapview%20-%20Perishables%20-%20November&ppttype=Thought%20Leadership%20Custom&pptdate=2024-10-17&lang=English&smt_project_id=2339&executive=dana.chamberlin&executive2=Claire.Mollenkopf
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