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In the past 5 years, the Mixers C ategory
CAGR of 4.6%, reaching $3.9B. Tonic
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Traditional Ingredients grow, while Cocktail mixes decline
Tonic Water also driving growth through Fruit Flavors innovation
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Win with trending attributes within Alcoholic Beverage Mixers
Tonic Water capitalizing on Free From Artificial Sweeteners (+11.2% $ Chg YA) attribute to fuel growth

Growing NPI Attributes within Mixers
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