The innovations
driving growth In
Tech & Durables

Namrata Gotarne | Michael Rotolo | Frank Landeck
October 2024

NielsenlQ

© 2024 Nielsen Consumer LLC. All Rights Reserved.

STATE OF T&D ‘

CAIEGURY IINSIGH TS

EXPERT TALKS
TRENN REPORTS

Confidential and proprietary



TCG shows steady post pandemic recovery

Sales value in US$ — growth % per year
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Source: Market Intelligence Sales Tracking Global excl. NA Period : 2018-Jun 2024
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Divergence across regions
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Consumers are buying, whilst prioritizing affordability & value

Global (ex NA) Tech and Durables | Sales Value USD (NSP) | Sales Units | Growth rate YoY | Year To Date: Jan 24 — Jun 24
B Sales Value USD %% Sales Volume

3% 3%
2% .
1% 7

7

-1%

-5%

& I __Io o] ] [ =

TCG Telecom Small Domestic CE & Photo Major Domestic IT & Office
Appliances Appliances incl. Aircon

}==—

Source: GfK Market Intelligence: Sales Tracking, International Coverage (excl. North America), Sales revenue growth 2024 vs 2023 | CE includes Multifunctional Technical Devices and SDA includes Personal Diagnostics | Global TCG Trends Report Q2
2024 — Global Strategic Insights
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Niche growth driven by innovative features

Premium segment example (colour data) vs. category total (grey data point)
Jan—Jun 24 | Sales value USD growth YoY %
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Innovation in challenging times is critical

History suggests that companies that invest in innovation through a crisis
outperform peers during the recovery.

Normalized market capitalization, index (Q1 2007 =100)

Not only did through-crisis
innovators' outperform in ... but they also cutperformed the market
the crisis by 109% ... by upward of 30% in postcrisis years

Through-crisis
innovators
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'ldentified as companies on the Fast Company World's 50 Most Innovative Companies list for 22 years through a crisis, normalized to 2007.

Source: McKinsey & Co “Innovation: The Launchpad out of the Crisis” September 2021
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Core principles of successful innovation

Experiences System Culture
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Successful innovation
Examples

Dyson Supersonic Amazon Echo
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Innovation Framework
Very important to consumers for getting “value” from a product or a service (ranking)

Business Model

Convenience

2024

Durability #1
Quality 2 Performance
Convenience 3 i} and connectivity
Trust 4 4
Eco-friendly 5 1) _
Personalization 6 Health, hyglene

: and wellbeing
Feature-rich 7 1)
Affordability 8
Good design 9 User-centered

design

Sustainability

Source: Consumer Life 2024 — global data
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For almost half of the products sold, marketing claims three or more eco
messages — and those products are the growth engine of the market

Smart+Mobile Phones | January to November 2023 | Feature Shares and Growth
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Sales value growth rate (EUR) +16.6%
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Source: Panelmarket 5 CTR WE (DE,ES,FR,GB,IT), Feature shares and growth | January 2023 - November 2023, Sales Value (NSP) EUR,Growth Rate PY | PRJ 249348 - RG 5905462 - RP 43601341 - ID 622678079
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Thank you
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