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Although 64% of Antiperspirants decline is due to buyers exiting the AP & Deo
category, 24% of the net volume loss is shifting to Deodorants
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Source: NIQ POD Homescan, Total U.S. All Outlets, L52 w/e 9/07/2024 vs LY

While Millennials still drive the lion's share of all Deodorant & Antiperspirant Unit Sales, Gen Z
contribution is growing much faster

Gen Z drove 86% of total Deodorant & Antiperspirant unit growth in the last year

Omnishopper Total Unit Contribution by Generation Omnishopper Unit Growth Contribution by Generation
(% of Units and % Chg vs YA) (% of Absolute Unit Chg)
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Source: NIQ Omnishopper Panel, Total U.S. All Outlets, L52 w/e 9/07/2024 vs YA | Omnishopper includes purchases made in store and online
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