VIRTUAL REALITY = CONSUMER INTEREST ON THE RISE

Sales of headmounts and action cams grow strongly

VR headmounts for smartphones with strong increase in sales
volume in Europe over the past four quarters.
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European sales of action cams (in mn units) will further increase
also driven by 360° cams, which could triple its sales volume from
2H 15 to 1H 16. 360° cameras sell at a remarkable average price
level of € 364.
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GfK Consumer Life, 2016: online study conducted summer 2016, Western Europe (DE, GB, FR, IT, ES, NE, BE), sample between 1.000 and 1.500

Virtual Reality applications

Create

Games

Shared experiences
like 360° photos
& videos of concerts

consume

Media content & services
like hotel bookings, real estate
inspections or for education

For more information on our Virtual Reality insights contact jan.wassmann@gfk.com
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