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Top 3 best-performing
[J productgroups

Sales value growth from week4 6
to Black Friday week(47)
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GERMANY h +%

Loudspeakers 174

Bluetooth 155
speakers

TVs 135

UK
Loudspeakers 221

Audiohome

200
systems

Digital cameras 185

ITALY i [ |

Audiohome
systems

Vacuum cleaners 266

27 Robots

-15%
Digital cameras 226
|
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Loudspeakers OLEDTVs

TVs -15%

Notebooks

FRANCE II |

Window cleaners 367

OLEDTVs

-21%

TVs 305

Loudspeakers 301

POLAND I—

TVs 170
Digital SLR cameras
igital cameras 99
-13%
Desktop

90
computers

BRAZIL kw‘-‘]

Tvs 464

Hot air fryers

-9%

Deep fryers 400

Notebooks 361

UKRAINE o

TVs 261

Vacuum cleaners

Cooling 219

Vacuum cleaners 169

Contact us for more strategic retail insights: Norbert Herzog, norbert herzog@gfk.com
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DOUBLES COMPARED TO AVERAGE WEEK

Retail importance of BlackFriday
week

Sales value in week47
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Black Friday week
2018 vs.2017

Relevance of onlineshopping
during Black Fridayweek
— Online value share in %
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Source: GfK Point of Sales Tracking, analysis based on weekly sales data for 2018 Black Friday week (calendar week 47), previous week (46), 2017 Black Friday week (47) and

average week (last 52 weeks)
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