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As volume declines a
increases in the Beve
manufacturers realize
crucial to boosting ot
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Beverage manufactures

growing innovation sales in
2022 were Products are

+2.3% 1 .6X* 0%

but EQ volume fell

The Beverage Category grew
dollars

more likely to grow overall more likely to succeed if
-0.99% sales compared to those with velocities are in the top 40%
' stagnant or declining of the category
in L52W. innovation sales.

*Impact is calculated as a ratio of percentages of manufacturers growing total sales among those growing innovation sales vs those with no growth in innovation sales

Innovations are crucial to driving growth

But even In the top categories, there is room for more manufacturers to innovate

Total Sales Innovation % MFR Growing
Contribution Innovation Sales

_________________________

_________________________________________________

Flavored Drinks - $40.2B . : 2.2% : : 7.2%
Carbonated : ___________ A _________ ' __A_ __________ Ny /N
Juice & Drink — | $21.0B i 2.8% 8.9%
Non-Carbonated A \ 4
| $8.7B — 4.3% 9.2%
Tea & Infusions A i A

_________________________________________________________________________

Innovate via Variety to align with the growth of winning categories.
Then track velocity as a measure against other innovations

Flavored Drinks - Juice & Drink — _
Carbonated Non-Carbonated Tea & Infusions
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Product of products_, su_cc_eed
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Formulation bottom of the category

Size \/

*Above data is only looking at MFRs growing both Total Sales & Innovation Sales in P52W vs P52W YA

Key Takeaways .

Novel

Reach out to your NIQ representative to learn more about BASES
Innovation Measurement and BASES Innovations to Watch!

Scan the QR code for more
beverage related insights

Share your feedback
with us !
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