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What’s Shaking? \
Growth in Nutritional . .
Powders & Shakes

As the traditional beverage aisle struggles with
flattening consumption for many categories, Nutritional
Beverages are seeing a surge. What channels and
attributes drive this opportunity?
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*Nutritional Beverages include Health/Nutrition, Performance, Specialty, Meal Replacement and Weight Management Powders & Shakes.

Value* Retall and C-Store outpace Grocery and Drug channels
Premiumization was most prevalent in Convenience, where everyday prices rose by 19% from YA
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Source: NIQ Homescan Panel, 52 w/e 8/10/2024 vs YA. NIQ RMS, Total US xAOC + Convenience, 52 w/e 8/10/24 vs YA. *Value = Mass + Club + Dollar Retailers
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‘Caffeine Free’ and ‘Protein Rich’ among key Performance Nutrition attributes
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p In the latest year, Millennials and Gen Z drove nearly 60% of Nutritional Beverage growth.

Source: NIQ Product Insight, Total U.S. xAOC, 52 w/e 6/29/2024 vs YA. (Refers to total Performance Nutrition category). NIQ Homescan Panel, 52 w/e 8/10/2024 vs YA.

For more information about the channels, attributes and shopper
trends driving Omnichannel growth for your beverage segment,
reach out to your NIQ representative.
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