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Seeking vl.
Refrigerated
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In an inflationary envi
tightening food budgets,
Snacks (~$42B in Total
Value Channel* and Multi Pacl

Ensuring availability in the Value Channel* for Refrigerated Snacks is key
Lower prices and larger declines make the Value Channel* a compelling option for the budget constrained
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Within Refrigerated Snacks, Multi Packs further provide value for tightening budgets
Multi Packs offer a greater deal to consumers looking to feed their whole families or for individual meal prep

+17.4M
w Growing Refrigerated Snack Multi Packs

Value Channel*

Consumers are further
stretching their dollars with
Private Label Multi Packs within
Refrigerated Snacks
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Refrigerated Snacks include fresh categories

such as: snacking cheese, snack/lunch combo © 2024 Nielsen Consumer LLC. All Rights Reserved. Sh are_ your feedback
packs, value add fruits and veggies, hummus with us here!

packs, yogurt tubes/pouches, lunch meat, and
refrigerated snack bars.
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