Snap View

Leverage growing
search trends to
enhance findability
of products

Online grocery sales continue to gain momentum
this year while in-store sales are down (+10.2%
vs -1.7%). Aligning product attributes with
growing online search trends becomes
increasingly important.
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Step One: Understand your brand’s presence and availability online
Consumers are making more online grocery purchases and using shipped & delivery methods more frequently
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Step Two: Products should align with growing online search trends
Consumers are searching more for products with natural and Better for You™ ingredients
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Key Takeaways ‘

Reach out to your NIQ representative to learn how
Product Insights and Search Trend Data can help you
uncover opportunities for your brand online.

Scan the QR code for more
Grocery related insights
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