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Top 5 Bakery Categories by Dollar Volume

Inflation prompted volume declines for all categories except Pie

COOKIES . 9 CUPCAKES REGULAR MUFFINS

$ % Chg YA EQ % Chg YA Base Unit Price % Chg YA

Pie Buying Behavior and Growth Drivers

The Pie category is driving growth through Mini Pies, enticing buyers with smaller sizes and lower prices
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Key Takeaways ‘

Reach out to your NIQ representative to learn how you can
explore buying behavior and consumer drivers through
Discover Homescan Panel!

Scan the QR code for more
fresh and frozen insights
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