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While occasions in-store still far out number online occasions, online occasions are
growing +17.5% while in-store occasions are nearly flat. Additionally, people buy more
online per occasion than they do at a brick & mortar store (nearly twice as much!)

Time Saving, Good Value, and Shop Anytime are the Convenient Location, Habit, and Product Availability are
largest motivators for purchasing beverages online. the largest motivators for purchasing beverages in-store.
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Reach out to your NIQ representative to hear more about our Omni
measurement solutions to develop a true omnichannel strategy.

Scan the QR code for more
beverage related insights
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NIQ BASES Omnichannel Shopping Fundamentals (Fall 2023) survey dataset
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