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In the last 5 years, the

Frozen Department

|

had a CAGR of 8.1%,
reaching over $77
Billion!”

*Total US xAOC + Conv

Globally Flavored Frozen
ltems grew

+4.1%

$ % Chg vs YA

Frozen Better For™
$ Velocity grew

+3.2%

vs YA, selling faster than
Non Better For™ (-1.6%)

Compostable Frozen
[tems saw

+25.8%

EQ growth vs YA

Global Flavors are Growing within Frozen

Developed & Emerging Global Frozen Flavors

($ Chg YA, $ % Chg YA)

Chinese (+6.8M, +48.3%)

Hot Honey (+3.6M, +64.9%)

Teriyaki (+2.7M, +1.8%)

Curry (+2.6M, +8.6%)

Sweet & Sour (+1.4M, +0.8%)

Miso (+1.3M, +35.0%)

5 0] (+840K, +1.6%)

Japanese (+180K, +95.7%)

Win with up & coming Frozen trends
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Key Takeaways .
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Reach out to your NIQ representative to learn how NPI
Characteristics can help you understand emerging trends
and attributes in the Frozen department and beyond.

Scan the QR code for more
fresh and frozen insights
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Share your
with us here!


https://survey-qr-app.azurewebsites.net/survey?vertical=Manufacturers&country=United%20States&client_id=64a5980e-702d-46b4-9772-10b11e3e7715&client=AC%20Nielsen%20Consumer%20%28United%20States%29&source=RMS&delivery=NIQ%20Snap%20View%20-%20Frozen%20Trend%20Spotlights&ppttype=Thought%20Leadership&pptdate=2024-04-01&lang=English&executive=Claire.Mollenkopf
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