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Most supplements sales happen online today
US Vitamins & Supplements $ Sales - Share of Total Market and % Growth vs. YA

Total Market, +12.4%

Amazon 1P, +11.1%
TikTok Shop, +71.1%

10% 3%
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Supplements is the largest category on TikTok Shop today

Top 5 Categories Share of TikTok Shop Total Sales
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Top 5 TikTok Shop Categories $ % Chg vs
YA
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Supplements leading other TikTok categories in growth

TikTok Shop Top 10 Categories by $ Sales
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Gen Z and Gen X over index for
supplements purchases on TikTok shop

Supplements Share of $ Sales by

Generation
- - ® Baby Boomers
41.5% 36.7% Gen X
® Millenials
LA 12.0%
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The influence of influencers
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Trends to think about: Convergence of food and supplementation
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Numerous examples of this convergence occurring
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Suppliers feel a disconnect between funds allocation and preparedness with social

MANUFACTURERS

“To what extent is your company allocating funds to “To what extent is your company able to quickly
capitalize on social trends?” respond to emerging social trends

We have been doing this for a while 54% Well prepared 37%

We are just starting to earmark funds for this 26% A little prepared YA

This is not in our consideration set today 15% Not prepared 9%

Don't know 6% 2%

N I Q Source: Advantage Solutions, Sales Manufacturer Outlook Study © 2025 Nielsen Consumer LLC. All Rights Reserved. 10



Thank you!
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