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Consumer priorities around conscious business continues to grow
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Economically challenged 

consumer yet continuing increase 

in focus on health, trust, quality, 
ingredients, sourcing

COVID High CPG Inflationary Time

Attributes Influencing Sustainable Food 

Purchasing in 2026
Eco-friendly packaging

Reduction of single-use plastics
Animal welfare considerations

Waste reduction practices
Sustainable farming

Support for local communities and economies
Ethical sourcing of ingredients

Water conservation efforts
Social responsibility

Carbon footprint of the product
Transparency in sustainability reporting

Use of renewable energy in production
Company’s sustainability initiatives
Commitment to zero deforestation

2025 45% of consumers say 
environmental health is more 

important to me than five years ago


	What we do/value
	Slide 1: Consumer priorities around conscious business continues to grow 


