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Category Trend

NIQ eCommerce Iila-hr (Confectionery)
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Sample Report

NIQ eCommerce Iila-hr (Confectionery)
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eCommerce Solution 24

1) eCommerce Index 2) Online Market Coverage (e-Retailers +2071 O|4} A2 £=%)
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3) Output Specification (Projected data) 4) Expected Output (Insight)
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THANK YOU

NIQ

About NIQ

NIQ, the world’s leading consumer intelligence company, reveals new pathways to
growth for retailers and consumer goods manufacturers. With operations in more than
100 countries, NIQ delivers the most complete and clear understanding of consumer
buying behavior through an advanced business intelligence platform with integrated
predictive analytics. NIQ delivers the Full View.

NIQ was founded in 1923 and is an Advent International portfolio company.
For more information, visit NIQ.com

© 2025 Nielsen Consumer LLC. All rights reserved.

NIQ

© 2025 Nielsen Consumer LLC. All Rights Reserved.



	Slide 1: KR eCommerce  Monthly Newsletter
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7

