GenZ & Male grooming

The Rise of GenZ Male Beauty!

Emerging themes you cannot
miss

GenZ- A generation which is fluid, dynamic, not boxed-in...
looking for personalization, new avenues of self-expression and
are not fearful to challenge the status-quo-

They are elusive and not enough is known about them...

What does it
mean for beauty
& grooming?

How are they different from

Millennials?
What are their latent needs?
What are their rituals?

What innovations would they
adopt? What would make them

upgrade? And more...

NIQ

Our Framework

NIQ

Trends- Glocalization
MACRO CONTE’™ Influencers Content drivers

INNOVATION New ideas- products, formats,
benefits, ingredients

Rituals and Habits
Products

Benefits

Premiumization

Consumer Shopping and choice drivers

Values, Lifestyle,
Motivations, Aspirations
and what they strive for

Attitude to grooming and
difference from millennials

NIQ’s USP — A True Holistic View
Amalgamation of Qualitative & Quantitative Methodologies

Expert interviews

NIQ’S Digi
Witness...an Al
enabled platform

for diaries

Measurement Phase
- Quantitative
Interviews

In-Depth Consumer 2
interviews- leading
edge too
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