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GenZ & Male grooming

The Rise of GenZ Male Beauty!

Emerging themes you cannot 

miss
ConsumerConsumer

Our Framework

CATEGORY 

MACRO CONTEXT 

Values, Lifestyle, 

Motivations, Aspirations 

and what they strive for

Attitude to grooming and 

difference from millennials 

New ideas- products, formats, 

benefits, ingredients

Trends- Glocalization

 Influencers Content drivers 

INNOVATION

Rituals and Habits

Products

Benefits

Premiumization 

Shopping and choice drivers

NIQ’s USP – A True Holistic View
Amalgamation of Qualitative & Quantitative Methodologies

NIQ’S Digi 
Witness…an AI 

enabled platform 
for diaries

Measurement Phase 
- Quantitative 

Interviews

Expert interviews

In-Depth Consumer 
interviews- leading 

edge too
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