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at a glance
Inflation eased, consumers 
remained cautious, Ecom 

growth continued and 
volumes started to recover

% Non-Promo price development Like-For-Like: based on basket of > 36.000 products sold in NL Supermarkets

% Promoted value: based on Sales Value Any Promo Feature / Display / Free quantity only in supergroups Fresh / Frozen Foods / Ambient / Personal & Health Care / Home Care

Private Label value share: based on supergroups Fresh / Frozen Foods / Ambient / Personal & Health Care / Home Care          

Source: NIQ NL Scantrack Supermarkt and ACV Supermarkt | FMCG excluding Tobacco

Value Sales Growth vs Last Year

+2.5%

Ecom value share

+0.5%
% Promoted value

+0.2%pt

Unit Sales Growth vs Last Year

-0.1%
% Non-Promo Price dev. LFL

+2.7%
Private Label value share

+0.1%pt

Total Store Value Sales

€48.9bn
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Volume 
growth
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Except for Q2 2024 and Q4 2024, which faced tough 

comparisons due to a later Easter, heatwaves 2023 and 

New Year’s timing (30/31 Dec 2024 sales reported in 2025)

The 2024 Shift to unit revival, almost…

Unit component in % Value development Supermarkets

5

-0.1%
2024 Full Year 

Unit Growth
Up from -1.9% for 2023

Source: NIQ NL ACV Supermarkt
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Popular 
trends
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After some stagnation in 2023 most trends show volume growth again

Source: NIQ NL Scantrack Supermarkt

Most Better for you… trends remain
Better For … You
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Protein 
awareness
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Big differences in age groups

30% Of consumers eat products with extra protein

Source: NIQ GfK consumer research March 2025 (= 14.500) 
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Also new 
protein 
products in 
categories 
outside Dairy
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Top 
launches
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€192K

Coolbest
Fruit Drink
Juice Chilled

€260K

Appelsientje
Fruit Drink                  
Juice Ambient

€205K

DubbelFrisss
Boost
Fruit Drink

12

As every year, Indulgence is well represented in the launches with the highest sales impact

Source: NIQ NL Scantrack Supermarkt | New products ranked on average sales value per available week > €21K

Top new big brand/product launches in 2024 in supermarkets

€141K

Red Bull
The Winter 

Edition Iced 

Vanilla Berry      
Energy Drink

€137K

Powerade
Sport Drink

€164K

Red Bull 
The Sea Blue Edition 

June Berry
Energy Drink

€142K

Magnum 
Euphoria Pink 

Lemonade                  
Ice Cream

€277K

Optimel
Proteine
Dairy Chilled

€132K

Samyang Buldak
Carbonara
Instant Snack Meals

€111K

Melkunie Breaker
Zero
Dairy Chilled
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Top new big brand/product launches in 2024 in supermarkets

Source: NIQ NL Scantrack Supermarkt | New products ranked on average sales value per available week > €21K

€38K

Holie's
Crunchy Bar 

(4 new flavors)
In between bars

€29K

Holie's
Crunchy Muesli

(5 new flavors)
Cereals

€22K

Holie's

Granola 

(4 new flavors)
Cereals
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Thank you!

















Misleading claims & full
of hidden sugars











Holie’s just re-certified as a B Corporation with a 
top score of 126.2. This puts us in the top 3% of B 
Corp certified consumer brands  in Europe.
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