i

" g B o N i o 7 g Mol B
L e o o ) Pt | [ e S R ey <
AR e T d e v LR

- - =L e ] b L LR L
oy (SRS T T AN T 8 R+ % 1 5
- ol e -‘$ . o ) g "F.}."‘"lk.- PRTET AT { TR ot S Yy

., Ca .' ";'i‘q"f “'* e‘,“:itS talso i

- an enjoyable pastime, hobby and source of pride 2
for many homeowners or renters. Let's take a
look at how outdoor lawn equipment evolving with
consumers demands.
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What's powering today’s lawn equipment?
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How do future lawn equipment owners plan to power up?
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A deep dive on
Leaf Blower and
Trimmer Owners

A deep dive on
Push Mower Owners

The rise of the
battery-powered Lawn Mower

Therise in future

battery-powered lawn
mower owners
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Future buyers that
seek a gas-powered

lawn mower
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Consider these factors for both
retailers and manufacturers:

Focus on product capabilities such as better
* battery technology and more robust battery
capacity.

* Innovate against those hard attributes in
outdoor power equipment.

* Sustainability will still remain an important
marketing tool.

Get the full analysis in our latest article:

Driving Change in the Outdoor
Lawn Equipment Market

Questions about NielsenlQ's Lawn

and Garden Consumer Study? .v‘
ContaCt our team tOdaY- ‘ A Source: NIQ 2024 Lawn and

Garden Consumer Study



https://nielseniq.com/global/en/insights/analysis/2024/power-or-convenience-driving-change-in-the-outdoor-lawn-equipment-market/
https://nielseniq.com/global/en/industries/tech-and-durables/

