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Weighted Volume Growth Price Effect Weighted Volume Growth Price Effect

HOME CARE 36% 9.3% HOME GARE 4.2%
OTHER FOOD 12.3% OTHER FOOD 3.1%
BEVERAGE 8.5% BEVERAGE 4.4%
SNACKING 13.0% SNACKING 5.6%
PERSONAL CARE 6.7% PERSONAL CARE 4.0%
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