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Social apps are widely used across the Asian countries
with Indonesia leading the way followed by Thailand
Usage of social apps

% of people using social apps more than once a wee

India and Indonesia more engaged online than the rest
Online engagement with brands in the past week
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% of people who are engaged with companies or brands online

Singapore

Younger audiences always seeking new platforms
Claimed change in Facebook usage over last

one year
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@ Asked a question about a brand online on their products or services

About The Connected Asian Consumer study

The Connected Asian Consumer study was conducted in April-May 2016 amongst 8,000+ smartphone owners across Asia Pacific who are online on a regular basis.
The survey covered India, Singapore, Indonesia, Thailand and Vietnam, with the objective of gaining a deeper understanding of consumers’ habits in the digital space.
For more information - please contact: Karthik Venkatakrishnan | karthik.venkatakrishnan@gfk.com
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