PEOPLE ARz CONMECTED THROUGHOUT THE DAY, EVERY DAY
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Going online is a daily habit Online video becoming TV “on-the-go’
Daily internet usage via smartphone Media engagement habits

- . - 9 =

Singapore Indonesia Vietnam Thailand India

Spend time on my smartphone Watch video on my smartphone g Watch TV

% of people using internet on a daily basis via smartphone % of people who will do more of in the next 12 months

Smartphone lets you reach your consumer at times and in ways a TV wasn’t able to earlier
Reach across daypart
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About The Connected Asian Consumer study © GfK 2016
The Connected Asian Consumer study was conducted in April-May 2016 amongst 8,000+ smartphone owners across Asia Pacific who are online on a regular basis.

The survey covered India, Singapore, Indonesia, Thailand and Vietnam, with the objective of gaining a deeper understanding of consumers’ habits in the digital space.

For more information - please contact: Karthik Venkatakrishnan | karthik.venkatakrishnan@gfk.com



