GARDENING GOES SMART AND ORGANIC

Today's gardeners are more and more connected with their garden.
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Development for EUS (Germany, Great Britain, Netherlands, France, Belgium)

Gardening market development
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Development per product segment

Garden Hand Tools

+11.1% +5.4% -1.9%
~, Garden Watering/Cleaning
é
C— +19.8% +6.8% -1.0%
Bio-Chemicals
14.6% +4.8% -3.0%
Powered Gardening
+6.1% +4.6% +3.9%
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Source: GfK POS Tracking; all data for EUS (Germany, Great Britain, Netherlands, France, Belgium). All data in sales value % | All data half-yearly data (Jan-Jun)

For more information on EU gardening trends, please contact Jenna Rehm - Jennaanna.Rehm@gfk.com
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