SMART HOME &
THE MILLENTHAL DIVIDE

Most consumers may agree that having a tech-savvy Smart Home sounds appealing; but issues
like device compatibility, affordability, and privacy could stand in the way. Millennials will need to
play a major role if Smart Home is going to win mainstream acceptance - but not all Millennials
are the same. Are today's older Millennials (ages 27 to 36) ready to embrace the Smart Home;
or do we need to wait for the younger contingent (ages 19 to 26) to take this opportunity to
the next level?
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For additional information on Smart home, please contact Kathy Sheehan, kathy.sheehan@gfk.com
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