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In the last 3 years,

the Grocery

Department has

grown its Online
Sales by nearly -
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Department growth vs
YA - The
largest growth across
all online departments

Online Grocery Sales

annually In Store Grocery vs YA

Online Grocery Sales peak during winter
months and winter holidays
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Fruit Snacks are growing 36% Online vs 8% In-Store
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Reach out to your NIQ representative to learn how
Omnisales data can help you gauge your brand’s in-store
AND online growth and opportunities.

Scan the QR code for more
Grocery related insights
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