Attract new consumers, drive frequency of purchase,
build brand loyalty and grow market share with OPUS

A rich source of On Premise consumer data and insights, OPUS (On Premise User Study)
gives you the power to understand the ever-changing relationship between consumers,

brands, categories, channels and occasions.
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OPUS is designed to help you understand where and how to reach your target consumers, and
shape your brand, marketing & sales strategy around the most profitable On Premise visits
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All findings can be broken down by drinks brand consumers and consumer demographics.
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Discovef" OPUS for the Canada mdrket

Surveying 7,500 Canadian On Premise consumers, OPUS is conducted twice a year,
and is representative by age, gender, and province.

Who is OPUS for?

Shopper Insights

For more information, please contact:
Mitch Stefani — Client Solutions Director,

Americas
Mitch.x.Stefani@nielseniq.com




