N IQ Ramadan Real Estate Ad Assessment 2023
Syndicated Study

Ramadan Real Estate Ad Assessment 2023 Syndicated Study helps Real Estate developers
assess their campaigns’ effectiveness & optimize strategy for better communication planning in
the future
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. Socio-Economic Class
A 100%
- Gender
r. 50% male; 50% female
Q Age

25 to 54 years old
Report Snapshots
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Real Estate Developers Ramadan Campaign Reach Metrics

Real Estate Developers Consideration
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Ramadan 2023 Real Estate Ads Assessment Report Snapshot

EP.LC Scores

Empathy
Relevance [T2B)
"is redevant 1o me as an indvidual
Absolute liking (T28)
Relative liking [T28)
Compared o compelibon ads
Persuasi

Persuasion (T28) *

Makes me feel happier or mare coméortable about buying from it in the future
Impact

Visibility (T28)

Brand recognition or linkage

Uniqueness [T28)
“Different from other Real Estate ads™

Communication

Comprehension [T28)
““}ost people would find easy to follow

message takeout (T28)
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Ramadan Ads Assessment

e What are the preferred channels for Real Estate ads during Ramadan, “TV
vs. Social media”?
' e What are the preferred TV channels?
. e What were the top recalled & liked Real Estate Ads?
e How do they assess Real Estate ads on different KPIs for campaign
effectiveness?
e How did the ads impact the Charity Foundation's awareness.
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Real Estate Developers Brand Health Measures

e Developer Awareness

e Developer Preference

e Developer Consideration

e Developer recommendation & Advocacy

Timeline

9 working weeks
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Contact your NIQ representative or email heba.mahmoud@nielsenig.com to buy the
report
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