
© 2022 Nielsen Consumer LLC. All Rights Reserved.

Pet Care at a Glance

Source: NielsenIQ 52 Weeks Ending 5/28/22 vs. prior year Total US Omnisales (instore + online); NielsenIQ xAOC + pet 52 weeks ending 7/2/22

Interested in gaining 
access to more free data?

Visit Nielseniq.com/byzzer
to sign up for 3 free reports.
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DOLLAR % CHANGE YOY

Dog food/treats +14%

Cat food/treats +18%

Accessories +10%

Treatments +21%

Litter +16%

All Other +2%

Toys +9%

Other Animal Food +10%

SuperZoo 2022

*All Other includes bedding, housing, grooming and aquatic supplies
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