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30% ALL Beauty/Personal Care +5.0%
GROWING CATEGORIES EMERGING BRANDS
1. Cologne/Perfume 1. Mielle
2. Sunscreen 2. Panoxyl
3. False eyelashes 3. Starface
4. Lip cosmetics 4. Vitamasques
5. Eczema/psoriasis lotion treatments 5. Han Hoo

Source: NielsenlQ 52 Weeks Ending 5/28/22 vs. prior year Total US Omnisales (instore + online)

$77.5 Billion Category**

INn-store**

Online™*

Interested in gaining access to
more free data and insights?

Visit Nielsenig.com/byzzer

to sign up for 3 free reports and

check out our Beauty Hub for
beauty and healthcare insights.

*Dollars per total distribution point
** NielsenlQ Omnishopper Panel; Beauty L52 WE 4.23.22 vs. YA; Total Omni

Retailer; Total In Store Retail; Total Online Retail
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